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Effective Health Communication

• Providing health information when, 
where, and how people want and need 
it to inform healthy and safe decisions
– Use customer-centered strategies

– Make information accessible and relevant

– Mix high repetition with deep engagement

– Combine high-tech with high-touch



Planning for HINTS 2010

How people communicate about 
health is changing rapidly



Health Information Sources
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Health Consumers in 2009…

Empowered

Info
Seeking

Overwhelmed

Info
Avoiding



One way vs. Two way Communication

Traditional
Media (vertical)

Most trusted =
People Like Me

- Edelman trust barometer

“My Way” 
Communication

Social Media
(horizontal)
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Social Media and Consumers



Social Media and Health



Social Media at CDC

http://www.cdc.gov/socialmedia



Streaming Media at CDC
> 2,000,000 YouTube views
> 680,000 Podcast downloads
> 106,000 CDC-TV views

http://www.cdc.gov/CDCTV

http://www.youtube.com/user/CDCStreamingHealth



Tweeting at CDC

• Fewer than 3,000 followers before H1N1

• Now more than 884,000 followers on 3 
CDC Twitter profiles

• More than 429,000 click throughs to 
CDC.gov content from links posted on 
Twitter through September 10, 2009 



CDC Widgets

3.80 million views of H1N1-related widgets through 9/10/2009

www.cdc.gov/widgets

http://www.cdc.gov/widgets�


CDC Island in Second Life



Mobile Health Communication 
(mHealth): m.cdc.gov

• Mobile emergency 
risk communication

• Mobile behavior 
change campaigns

• Mobile treatment 
compliance reminders

• Mobile social 
network messaging

• Mobile community 
empowerment



2009 Novel H1N1 Pandemic 
Influenza Communication



Implications for HINTS 2010

• “The Internet” is not a single channel
– HINTS 2010 needs greater specificity on 

information sources, especially for digital 
health information

• Health information: complex concept that 
varies by experience & perception
– HINTS 2010 needs greater specificity on 

health information seeking that captures 
information type, context, motivation



Planning for HINTS 2010

How people collect, analyze, and 
share data is changing rapidly











Datamasher.com: 
Violent crime/Poverty Rate



Implications for HINTS 2010

• Gov 2.0 = Government as platform
– HINTS 2010 should maximize 

accessibility and transparency by sharing 
machine-readable online datasets

– HINTS 2010 should improve consistency 
of measures with BRFSS, NHIS, General 
Social Survey, etc.

– HINTS 2010 data should be geocoded
– HINTS 2010 should include web-based 

and mobile-based data collection



Thank you to NCI and your
partners for your leadership 
and collaboration on HINTS

Web: http://www.cdc.gov/healthmarketing
Blog: http://blogs.cdc.gov/healthmarketingmusings
Twitter: http://www.twitter.com/jaybernhardt 
Email: jbernhardt@cdc.gov
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