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late 19th century

Dr. Kidd cures everything

Source: http://www.collectmedicalantiques.com/quack.html
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Early 20th century: Thermocap for "hair growth"

Source: http://www.collectmedicalantiques.com/quack.html
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“May I borrow a cup of cyanide?”

Charles Addams, mid-20th century
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1938 Federal Reqister

Drug labeling should be written “only in such
medical terms as are not likely to be understood

by the ordinary individual.”
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DIFFERENCES BETWEEN THEN AND NOW

» Population education

»Consumer empowerment -- desire for
Involvement in one’s own health care

»Litigious environment

» Greater attention to improving outcomes
and reducing risk

»Aging population
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Strengthen the science that supports
effective risk communication

Science Strategy 1: Identify gaps in key areas of
risk communication knowledge and implementation
and work toward filling those gaps

Science Strategy 2. Evaluate the effectiveness of
FDA's risk communication and related activities and
monitor those of other stakeholders

Science Strategy 3: Translate and integrate
knowledge gained through research/evaluation into
practice

Source: FDA's Strategic Plan for Risk Communication, 2009
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IDENTIFYING THE GAPS, Q1

« How much and what kind of risk and benefit information
do patients need to make informed decisions on
appropriate use of a particular medical product?
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IDENTIFYING THE GAPS, Q 2

 What is the effect of including quantitative information
about the risks and benefits of prescription drugs or

medical devices in information to patients and
consumers?

www.fda.gov
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IDENTIFYING THE GAPS, Q 3

 How much benefit information needs to accompany risk
Information to create a balanced perception of a medical
product?
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IDENTIFYING THE GAPS, Q 4

 What key groups are most likely to misunderstand risk
and benefit communications?
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IDENTIFYING THE GAPS, Q5

 What information is needed about the risks and benefits
of not using a medical product for informed decision-
making?
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